I(Clsey Programmatic is Coming to Local TV in 2016: Mid-Year Update

EXECULIVE SUMIMIAIY ...iiiiiiiiiiiieeteeeteee ettt et st s bt sb et sbe e b sbe et e saeenbesmeesbeennens 1
(O 18 [0) =IO 2
INEFOTUCTION ettt et s b ettt b e 3
Programmatic TV: Is this the Best of All Possible Worlds? ... 4
The Local Conundrum: Cable versus BroadCast.........cueevreinnieininieininieiinreeinneeesneesesneeenes 5
Contextual Audience NetWOrks (CANS) ...t 7
Current State of ProgrammatiCc TV ...ttt st st st i b sbesbesbessessessessens 9
Programmatic Experts — AN INAUSErY Panel.........coooerininininieeneeeeeeee s 10
Question 1:.Do you have any key partnerships or initiatives in the programmatic TV realm
that YOU COUIT SNAI@7.....oeeeieeeee st be bbb b 13
Question 2: Have you been involved in the purchase of programmatic TV campaigns for your
clients: local and/or national? If so, what clients or marketing verticals were involved? ......... 15
Question 3:_Have you been involved in utilizing programmatic TV technology to sell TV
INVENtOry? WHY OF WY NOE?.c..iiiiiieceeseseseseesesese sttt sb e s s be bbb b b 16
Question 4: What are the opportunities you are seeing in the programmatic TV realm for
companies that Manage WOrKflOW?........cocvrreirineneee e 16
Question 5:_ How do you view programmatic TV sales in terms of compatibility with the
existing approaches of traditional buying and selling? ..o 17
Question 6: What is your opinion on programmatic TV's acceptance at advertising agencies?
................................................................................................................................................................ 19
Question 7: What motivated you to include programmatic TV strategies as part of your
MEAIA CAMIPAIENS? e enteteieterterterte sttt sttt st sttt b e s b s be st sbesbesbesbesbesbesbesbesbesbesbesbesbesbesbesbesbesbessesaes 22
Question 8:_ How soon do you think programmatic TV buying will have an impact on TV
commercial INVENTOrY PUICNASING?..c..couiiiiiirierierieresere et sbe b b e 23

Question 9:_ How do you view the usage of your tools in terms of complementing your
existing business with advertising agencies, distribution platforms and content providers?.25

Question 10: What are the opportunities you are seeing in the programmatic TV realm for

AtA COMPANIES? ittt b et b et sb et b et b e bt st ese b s 26

Question 11: What do you think could be done to improve the programmatic TV deliverable

IN TN TULUIE? . 27
CONCIUSTON .. 28
ADOUL TNE AULNOTS .. 29
ADOUL the PartiCiPantS .....cceeieirieirieieerietees ettt sttt sttt be sttt ne bt ens 30
ADOUL BIAZKEISEY ...ttt sttt be s 39

Copyright © BIA/Kelsey 2016 i



