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Background & Areas of Expertise
(WHOWEARE

Online Search & Video Advertising * Founded in 1983
Marketing
_ - Print/Broadcast = 130+ clients globally across
e Sey mOb'le.Adyert's'ng & Marketing traditional media, technology, and
onetization . . . . .
Local Media & financial/investment industries.
Social Media Business Services
= Since launch, have served over
In an industry where change is SMB Spend Trends Emerging & Vertical 400 clients with research,
constant, BIA/Kelsey delivers deep SMB Markets consulting, and advisory services.
intelligence about market direction Loyalty &
and viable economic opportunities Transactions = Focused team of 42 Industry
through our research and analysis of Analysts, Researchers,
emerging trends in key coverage Economists, Financial Analysts
areas. Strict adherence to BIA/Kelsey five-stage and support staff.

Guided by a team of globally ‘Project Lifecycle Management’ framework

recognized subject matter experts, - , : :
BIA/Kelsey offers briefings, insight Multi-stage quality assurance process based headquarters with offices

: in San Francisco, Los Angeles,
papers, national and local market Defined tollgates for interim client reviews Chi 2D &
forecasts, local/SMB spend research, ICago enver.

and in-depth competitive intelligence. Extensive use of technology for knowledge
management, operational efficiencies

= Metropolitan Washington DC
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.
Today's Webinar - What We'll Be Covering

= Provide a background and introduction on beacon technology and how it
WOrKks.

= Examine how beacons are already helping marketers with in-store consumer
engagement and conversion.

= Learn about Yext and the Xone mobile engagement platform for marketers.

= Discuss commonly asked questions, and answer gquestions from the audience.

Find out how to receive a FREE beacon
to try Xone out for your business.

EA Kelsey
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So, What Exactly Are Beacons?

Beacons are devices that
communicate with a
shopper’'s smartphone in
the hopes of improving
the in-store shopping
experience.

- SPREER Live Tweeting at #Y EXTWebinar



So, What Exactly Are Beacons?

>
1. Information 2. Phone receives
broadcasted information and
T from beacon sends to backend
systems

Wi-Fi or cellular network -

4. Personalized offer
or message delivered

5. In-store over network 3. CRM and
n;obile a Analytics backend
ex eﬁenzz for systems receive and
: process information
Source: Euclid Analytics customer

EA Kelsey
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I:uchlsev

The physical location of a product with
respect to the consumer, involves a new
dimension previously untapped given the
limits of technology until recent years.



Source: eMarketer, 2014
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“Over half of all phone owners
surveyed said they were familiar
with in-store beacons, and 15%
said they had engaged with them.”



e
How Beacons Will Influence Retail Sales

52% of respondents are familiar with in-store beacons
15% of them have engaged with them at least once.

W Ever Heard of It (Net)

m Ever Used It (Sub-Net)

60% 57%
52% Q:

>0% How often, if ever, have
you engaged with each

40% of the following mobile
apps or technologies

30% this year? In-store
beacons.

0

20% Base

10% Cellphone/smartphone
owners

0%
me Total Smartphone Owners
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e
How Beacons Will Influence Retail Sales

Total Addressable Market Size* for Percent of U.S. In-Store Sales Influenced by
Beacon-Triggered Messages

W Addressable Sales  m Unaddressable Sales

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%
¥Top 100 US. retail locations only Actual Sales, <1% 2015 Actual Sales, 1% 2016

ce: Bl Intelligence

A Kelsey
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Digital Location Management
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#1 in Digital Location Management

PowerListings Pages

Live Tweeting at #YEXTWebinar
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Visitors. Every Store Wants More.
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FREE 2-DAY SHIPPING ON ORDERS OF $175+ | $56 FLAT RATE GROUND A

COLEHAAN.COM COLEHAAN OUTLET SIGN IN/REGISTER

COLE HAAN Women Men Kids Sale Pinch Weekender

Women FILTER BY:

COLOR WIDTH SIZE

TRENDING NOW

SHOES S

NEW SHOES \.‘ /
ZERGGRAND \\
LUNARGRAND | =
PINCH WEEKENDER \ ; /
SANDALS /
BALLET FLATS & WEDGES \
LOAFERS k
DRIVERS

OXFORDS

SNEAKERS THE WEEKEND

PUMPS

BOOTS & BOOTIES HAS LANDED
GRAND.OS Summers (un)official shoe
EXTENDED WIDTHS takes you from beach to
ALL WOMEN'S SHOES bonfire to dockside drinks.

J A
f-’v Women's Pinch Textile Weekender
$88.00

HANDBAGS

FIND A STORE sac M

SEARCH Q

SORT BY:

BEST-MATCHES

SsSs

‘:M e

Women's Pinch Textile Weekender
$88.00






COLEHAAN.COM

COLE HAAN

Women

TRENDING NOW

SHOES

NEW SHOES
ZERGGRAND
LUNARGRAND

PINCH WEEKENDER
SANDALS

BALLET FLATS & WEDGES
LOAFERS

DRIVERS

OXFORDS

SNEAKERS

PUMPS

BOOTS & BOOTIES
GRAND.OS
EXTENDED WIDTHS
ALL WOMEN'S SHOES

HANDBAGS

s]VaN INCISCY | =

FREE 2-DAY SHIPPING ON ORDERS OF $175+ | $5 FLAT RATE GROUND A

COLEHAAN OUTLET

Women

FILTER BY:

COLOR WIDTH SIZE

THE WEEKEND

HAS LANDED

Summer’s (un)official shoe
takes you from beach to
bonfire to dockside drinks.

Men

Kids

Sale

Women's
$88.00

SIGN IN/REGISTER

Pinch Weekender

Pinch Textile chl

FIND A STORE

SEARCH




93% of sales
occur.in stores!

Online
7%

B Kelsey




Store Re-engagement:
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ARG

Xxone-

Mobile Engagement Platform

yext



ARG

Three Breakthrough Capabilities:

1. In-Store “Tips”
2. Store Visitor Re-Engagement
3. Repeat Visit Attribution

yext
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ARG

Xone Tips

Put useful information about your
stores at mobile consumers’ fingertips

yext



eeees Verizon T 12:03 PM

Tap here for offers & tips

= . E:.g?:es ‘ gﬁ:ections Vlllage Foods

Ev
e’

Village
Foods

geach Rrd

yext

eeee0 Verizon T 12:04 PM T % 74% W) |

Village Foods X

Open until 10:00 PM

e Add to Contacts o Share Location

Welcome to Village Foods!

50% off produce
) every day after 6pm!

Wifi Network
Wayport_Access

Instagram  Facebook Twitter

7
—
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ARG

Tips appear across
the Xone App
Network, which
reaches 30M
MAUS in the US

yext
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Beacons Help Drive More Engaged In-Store Consumers

Benefits that Retailers Worldwide Have Seen Since
Implementing Beacon Technology In-Store, Aug 2015

% of respondents

We're able to track and understand browsing and buying
patterns

71%
We're able to target customers down to the alsle level

65%
Our customers are more engaged in the store

I =

We're able to create more relevant and compelling offers in the

store
I 55

We have seen an increase in sales

T

We have seen an increase in offer redemption
P

Note: amaong those that have implemented beacon technology in-stare
Source: Retail TouchPaints, "The New Age of Store Jperations, ” Aug 25,

1EFE1E ey eMarketer com
P Kelsey
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Xone Audience

Build an audience of your most valuable
customers—store visitors—and
re-engage them after they've left



eeee0 ATRT LTE 5:02 PM CT3E)

14 Q. Cole Haan

g Cole Haan

“Blending craft and innovation, this brogue features
laser-treated suede for ventilation and a pull tab to
help the wearer get the shoe off and on.” Chris V.,
ZeroGrand Footwear Designer

Show online ads to people
who have visited your store.
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End of 2015;

Early 2016: o DOUb'@C“Ck by Google

QY_
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Xone Attribution

Measure In-store visits driven by Xone
campaigns



Attribute repeat store visits to users
who have seen Xone campaigns




between 9/15/2015 and 9/28

ye)d: Location Manager PowerListings Xone
® Reports Dashboard
+ Basic Reports (18)
Metrics
Listings
¥one Visits X
Bing Searches |7ne = | |—+ A |
Featured Message Clicks Date Range
Profile Vi
rottie Yiews Last 14 Days -
Search Terms
Searches Filtered by
Yelp Page Views Add Filter
Social
Facebook Likes
Facebook Talking About This
Facebook Were Here
125
Foursquare Check-ins
Widgets
100
Calendar Views
Menu Views
75
Post Views
Products and Services Views
Staff Bios Views o
Xone
25
Xone Listing Views
Xone Visitors
]
Xone Visits SEP 15 SEP 17 SEP 19
¥ Your Saved Reports (0) -&- Xone Visits
Build New Report
1-140f 14

Manage report notifications

XONEVISITS

SEP 21

FADE XY/

LASER TATTOO REI

‘lhll’h II'”!!H‘II “lnl”lnlﬁillu il

Alerts [f]

THOMAS

Dimensions

[ FOR [ B

Fade Away Laser Tattoo
Removal
Sponsored

Head-to-Head Against Existing Social Campaign

Considering Laser Tattoo Removal? Wait no
longer; our laser technician is ready for you
today!

Cost Reach Clicks CPC

Control $50.00 10,784 55 $0.91

Xone $15.77 247 31 $0.55

Half as many clicks on
just 4% of the audience
for 40% of the cost.

SEP 23 SEP 25 SEP 27



ARG

Three Breakthrough Capabilities

1. Engage with mobile customers in-store
2. Re-engage customers online post-visit
3. Track foot traffic driven by your campaigns

Il Ri Reserved. | 33
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Engage Your Mobile Audience
with a FREE Xone beacon.

Connect with your highly intent customers in ways never possible before with Xone.
Show them relevant information about the store they're in, like wifi password, coupons
and contact information with Xone Tips by leveraging bluetooth beacons — free from
Yext for a limited time.

Sign up for the next era of customer engagement and location marketing.

WWwWw.yext.com/beaconmania

Request your FREE
Xone Beacon

Business Information

Your Information

Privacy Policy



http://www.yext.com/beaconmania
http://www.yext.com/beaconmania
http://www.yext.com/beaconmania

S
More on Beacons...

C ontinue the Conversation at... Read More About Beacons on the
o R - = S BIA/Kelsey Blog
B|A/Ke|sey NEXT il 5?5 . Check out our coverage of beacons and
B E2nE i Xone at:
: @ o PR B g
2 W D( cember 9= 1.(‘)..701‘3 ‘1 0S /\ng)( le S C/\ Loews H()Hy\/\ood
Or Click Here

Closing the Loop With Beacons: A BIA/Kelsey Webcast
© October 23,2015 & Abid Chaudhry (3 Mobile, Online/Interactive

BIA/KeIsey NEXT | Dec 9 10 | Los Angeles CA

Focused on ﬁi‘g .
What's NEXT in Local Digital Media, Advertising & Marketing miiomalV€bINAY
4
Join us for this valuable event and meet with Yext to learn ye)‘t

more about how beacons can work for your business.

llllllll

Save $200 When You moEoo
Register w/Code YEXT.

A Kty
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http://www.biakelsey.com/next
http://r20.rs6.net/tn.jsp?f=001mz8jxh95aum5NMiK0QozchwqdK2T17eFyJcuMg4262iZNjdYTAH7gawu4dA-l1_sKnamfW8IOPDWE_SDa7HbUJ39rCquMSEo7kZz4ZebiiwLR1l8JzB2N_Bl5rpvHgACrN2p8kURHrvoQKEfEmrEqNMloK5nlGCrDmWdmNEW3aKp1N93yEDLUQ==&c=EbuLEbmP7UhPbDw3NYC4fLsqLkRtW-LUODR0YsYvzSfiZwdPp3jIQQ==&ch=2htnyvdIExIO-7QmqADybWXM3DVmQi53Dxds55m3c6Z1lGKbzoIYBQ==
http://bit.ly/1iFPgE2
http://bit.ly/1iFPgE2
http://bit.ly/1iFPgE2
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Questions & Comments:

[

Abid Chaudhry Raj Nijjer
Sr. Director, Industry Strategy & Insight VP, Partner & Community Services
BIA/Kelsey Yext
achaudhry@biakelsey.com rnijjer@yext.com

@abidc @rajnijjer
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